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Abstract

:

Expected Role of ICT for Creative Economy

Kim, Kook-Jin*
1)

Paradigm of Global economy is changing to creative economy. This study 
focuses on the role of creative economy to clarify (understand clearly) the impact 
(influence) which transition of economy system will bring about.

The creative economy is basically came from New economy theory. According 
to the New economy theory, a state can achieve sustainable growth without an 
inflation, or higher growth rate under given inflation rate, through an investment 
on ICT.

However, different from America, Korea had limited effect of New Economy. 
This is because Korean economy had factor-input driven growth model rather than 
New Economy mechanism. However, ICT is essential requirement to move toward 
New Economy(Digital Economy), it does not sufficiently explain the increase of 
productivity and economic growth. A crucial point to realize New economy is 
how to diffuse and spill over the technology development on ICT sector to other 
industry. ICT is not creative industry or creative economy per se, and it should 
play as an enabler to improve other industry’s productivity.

The creative economy can be understood as an extension of New Economy 
theory. It means the economy that creates values by cultural assets and human 
resource, as well as capital and labor factors. However, if we understand the 
meaning of creative economy as change of input factors, it is hard to bring real 
shape of creative economy.

* President, Media & Future Institute 




